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More than ever, people crave Connection: we suggest connecting with one person each day 6 days per week (give yourself a rest
day!) Connect via text, message, email, phone or in person — with the objective of eventually talking about Juice Plus+ (product
and business). A connection can be for important follow-up from a previous connection. Each day write their name and the
points for that day (in the small box.) Don’t Break the Chain - Celebrate! Total the points for the week and send the calendar to
your upline leader. We encourage you to discuss these connections with your leader/coach once a week to decide on next steps.
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Daily Momentum Objective (DMO) — let’s do one thing for your business each day (at least) that will create consistency and momentum.

Our objective is to build consistency and confidence by doing something that is Easy, Safe and Pleasurable.

Pick one “Rest Day” each week — only 6 days can be counted for points each week. This should be planned and intentional, not a missed day!
We recommend contacting more than one person a day and talking to one, if possible, as this will build even more success.
Leaving a message on voicemail does count as a connection (voice is best.) So does enrolling a new customer or sponsoring a new partner!

POINTS:
The first day, write “1”, the second day “2”, the third day “3”, increasing by one point per day, regardless of how many connections you make.

If you miss a day (excluding the Rest Day), mark that day with an X and start over the following day with “1”, then “2”, then “3” and so on.
If you do more, well done! But remember, only 1 connection will count for points each day.
Always start over on the first day of each month with “1”. A completed month of 31 days (minus 4 Rest Days) would earn 378 points! To
balance points between connection and results in our contest, we will divide the connection points total by 2.
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